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CHEN Z RESTAURANT
BRAND IDENTITY AND COLLATERAL

Chen Z Noodle House Restaurant opened 
in 2014 and offers authentic and delicious-
tasting Chinese cuisine in Austin, TX.  Their 
convenient location and affordable prices 
make their restaurant a natural choice for 
take-out meals in the Austin community. 

Chen Z has yet to establish a consistent 
branding system. What they have is either 
written by hand on whiteboards or poster 
boards or printed out using clip art and 
inconsistent typography. I was challenged 
to create a unified branding system for 
Chen Z, improve its brand recognition, 
and create an attractive menu design.
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CHEN Z MOODBOARD
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DIONYSUS VINEYARDS
BRAND IDENTITY AND PACKAGING

In this project, I take a mythological figure, 
Dionysus, and lean into his story in order to 
create a branded wine with three varieties.

The Dionysus Vineyards brand includes 
three wine variations and several 
touchpoint merchandise pieces. Foil 
overlays give the logo a rich, extravagant 
feel, while the swirling spiral invokes 
frivolity and his lighthearted spirit. Salut!
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SKETCHING OUT THE IDEAS

I dove deep into Greek mythology to create 
a compelling logo for Dionysus Vineyards.

Dionysus was known initially as the Greek 
god of fertility and later became known as 
the god of wine and pleasure. In line with this 
knowledge, I experimented with the symbols 
associated with a man and a woman and 
the delta symbol, the Greek symbol for D. I 
ultimately decided to combine the spirals 
on the ram horn (the animal associated with 
Dionysus) and the letter D (Latin alphabet.) 

Dionysus Vineyards Freshly Cut Design 2022 | 10



Dionysus Vineyards Freshly Cut Design 2022 | 11



Dionysus Vineyards Freshly Cut Design 2022 | 12



HARRIET THE SPY
BOOK COVER REDESIGN

One book: two different takes 
on creating the cover.

I took an illustrative approach on the cover 
featuring the ink bottle. In one scene 
in the story, the ink bottle plays a very 
important role and accurately represents 
a “spill” of resentment, so I exaggerated 
the spread of the liquid down the page.

In the cover with the tomato, I experimented 
with photography and image compilation. I 
promise it makes sense, as tomato sandwiches 
play a role throughout the book. The 
eye is automatically drawn to the bright 
red fruit against the darkened street.
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HARRIET THE SPY MOODBOARD
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DIAGON ALLEY ATX
BRAND IDENTITY & PRINT COLLATERAL

Once a year, magical wizardry transforms 
Joel Pace and Amanda Steele’s home into 
scenes from the Harry Potter movie series. 
They construct each magically inspired 
sets by hand and the attention to detail is 
incredible. Fans have the opportunity to 
donate what they wish, and the collected 
funds benefit 3 charities - Zach Theatre, 
Foster Angels of Central Texas, and 
Variety, the Children’s Charity of Texas.

I have the honor of being their 
graphic designer and have created 
their bat snitch logo and other 
supporting marketing materials.       

For more information on Diagon Alley ATX, 
please visit their Facebook page: 
https://www.facebook.com/DiagonAlleyATX

NOTE: This is a not-for-profit project. The Bat Snitch is “transformative” 

and falls under Section 107 of the United States Copyright Act. 

The logo is limited to nonprofit educational use and is not used for 

commercial purposes. T-shirts and other items were used as gifts by 

and for the volunteers of this project. I did not receive compensation, 

and the nonprofit did not commercially benefit from these items.
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YULE BALL TRANSITION

Joel and Amanda designed all new sets 
in the winter of 2021 and transitioned the 
Diagon Alley ATX walk-through experience to 
a walk-up experience. They built an incredibly 
detailed Hogwarts Castle and also created 
the Leaky Cauldron, which operates as a 
snack bar featuring tasty snacks from local 
businesses. The yard is adorned with pine 
trees, “snow,” a light show that synched 
up to music, and plenty of holiday spirit.

I created this yard sign for distribution to 
other large holiday displays in Austin as 
a way to cross-market. Diagon Alley ATX 
– The Yule Ball Experience, will be open 
for visitors after Thanksgiving in 2022.
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SAN MARCOS, TX
BRAND IDENTITY & PRINT COLLATERAL

San Marcos is a college town about 30 miles 
south of Austin, TX. The city mixes old-town 
charm with a fresh, natural setting. It’s close 
enough to access a larger metropolitan 
area but far enough away to maintain its 
identity. It’s a town bubbling with possibilities 
for growth and entrepreneurship.

This campaign targets adults in their 
20s and 30s looking for less expensive 
housing and wanting to escape the Austin 
crowds. San Marcos looks and feels like 
change with a fresh, youthful vibe.
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SOFT CROISSANTS
PACKAGE DESIGN

The goal for this project was to take an 
existing product and redesign the packaging. 
I chose the most hideous, awful, unsightly 
product on the grocery store’s snack 
shelves. It makes sense to show the product 
inside the box, but I knew there had to 
be a more attractive way to show it.

I leaned into a subtle nod to the croissant’s 
French heritage with a friendly script font 
paired with a chunky serif font and chose 
colors that pair well with the flavors. Attractive 
imagery of the contents invites the consumer 
to open the box and warm up a morning treat. 
The results have me wanting to buy a box!
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SOFT CROISSANTS MOODBOARD
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ORIGINAL SOFT CROISSANTS PACKAGING
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THE DIELINE
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HELLA SMOOTHIE
PACKAGE DESIGN

The project: Design a system of packaging 
for a high-end bottled beverage to be 
sold in gourmet food stores such as Whole 
Foods Market, Trader Joe’s or Central Market 
implementing a system that is flexible enough 
to accommodate more than one flavor.

In a sea of “healthy” juices and smoothies, 
Hella Smoothie offers an alternative choice 
with their crazy, delicious flavor combinations. 
The high sugar content makes them 
more of a treat than a nutritional boost - 
hence the playful tagline of “smoothies 
with questionable health benefits.”



HELLA SMOOTHIE MOODBOARD
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EMIL’S KITCHEN
BRAND IDENTITY AND CATALOG DESIGN

The story you are about to read is 
entirely a product of my imagination.

The Story:

Monsieur Emil Poulet, a (nearly) famous French 
chef with 25 years of experience, owns and 
operates several 5-star restaurants featuring 
his incredible, delicious French cuisine. He 
developed a line of bakeware, dinnerware, 
kitchen gadgets, grilling paraphernalia, 
and cutlery to showcase his craft.

Emil understands the market is full of 
competitors but feels that his knowledge as a 
chef and as a user of the products he created 
will set him apart from fellow competitors. 

The Emil’s Kitchen project features a company 
logo, an 8-page printable brochure for 
mailing, and assorted merchandise.
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CIRCLES CONFERENCE
CONFERENCE BRANDING

I was challenged to design event material 
for the 2022 UnMasked: A Creative Design 
Conference, presented by Circles Co. 
Organizers canceled the event for 2022, but 
I created conference material as if it were 
still going to be held in person in the form of 
a conference badge, an Instagram post, 
interior signage with ADA-compliant braille, a 
roll-up banner, and branded merchandise.

The visual concept for Circles: Unmasked 
2022 was inspired by the mid-century 
modern aesthetic seen throughout the 
mood board. The finished conference pieces 
mix mid-century stylized type, popular 
colors of that era, and geometric shapes 
to create a cohesive conference brand.



CIRCLES CONFERENCE MOODBOARD
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KUK SOOL WON™ OF 
OAK HILL MARTIAL ARTS
T-SHIRT DESIGNS

I’ve been honored to design multiple t-shirts 
for Kuk Sool Won™ of Oak Hill Martial Arts 
over the years. Each year, Barbara King, one 
of the school owners, presents me with an 
idea and then asks me to work my magic 
to make it original and eye-catching.

The school’s t-shirt has been representative of 
the Chinese Zodiac for the past two years. I’ve 
also created specialty t-shirts and handled 
many of their print marketing pieces. 
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